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Background 

• An EU-wide online platform funded 
by the European Commission 

• Showcases ‘green’ best-practice 
solutions and tools across Europe 

• Aims to build a network of people 
and organisations to: 

o Strengthen the dialogue on 
the green economy within 
the private sector; 

o Connect SMEs with 
EU/national policy-makers 
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GreenEcoNet Homepage 
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Background 

• GreenEcoNet features 
52 business case 
studies 
 

• Case studies come 
from a variety of 
countries and SME 
sectors 
 

• Each case study is 
reviewed by at least 
two experts of the team 
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Main categories of barriers 

Barriers identified through a literature review: 
  
• Company environmental culture 
• Lack of capital 
• Lack of government support/effective legislation 
• Lack of information 
• Administrative burden 
• Lack internal technical skills 
• Lack of support from the supply and demand network 
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Selection of case studies 

• Definition of circular economy by the European Commission's Joint 
Research Centre (JRC) 
o an economy in which “resources – including energy and materials – […] 

are transformed, used, segregated, retransformed and reused in the 
most efficient and sustainable way possible’’ 
 

• The availability of information on barriers and/or enablers was an 
important criterion for selecting case studies for the sample 
– SMEs were contacted to fill in information gaps via a questionnaire 

 
• From the available 52 case studies, 30 were selected for the sample 
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Sample description 

• Geographical coverage: 70% from the UK, 17% from the 
Netherlands, 13% other 
 

• SME sectors: 40% manufacturing sector, 13% information and 
communication, 10% wholesale and retail, 7% electricity, gas, steam 
and air conditioning supply, 7% accommodation and food service 
activities, 7% transportation and storage and 16% other 
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Sample description 

• Type of green solution: green technology/product (70% of SMEs), 
organisational methods and business plans (50%), training (20%), IT 
(7%), networking and communication (7%), and financing (3%) 
 

• 56% of the sampled SMEs produce, supply or install a green 
solution, 37% have adopted a green solution and 7% both 
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Barriers in practice 
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Enablers in practice 
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Conclusions 

Despite the various available policy instruments barriers exist:  
 
• Lack of support from the supply/demand network             
            SMEs usually operate as small actors in wider value (market) 
chains and thus depend on how other ‘green’ actors in the chain are or 
want to be 
 

• SMEs do not often have the financial capacity to manage the 
disruptive transition to a greener business model 
 

• Lack of government support is highly ranked in the list of barriers 
 

 



 
 

13 

Conclusions 

 
• Several enabling factors:  
A ‘green’ company culture; a local or regional network with other SMEs 
and supporting multipliers; having a green image and being recognised 
as a green supplier by customers  
 
             A wide range of enablers are required for enhancing 
attractiveness of green SME business 
 
• EU and national policies strengthen their focus on greening consumer 
preferences, market value chains and company cultures, as well as 
support the recognition of an SME’s green business model 
 

• The implementation of a wider policy focus can be supported by 
dedicated communities of practice 
 



Questions and discussion 

- THANK YOU! - 

    

     

     

     

     

Vasileios Rizos 
vasileios.rizos@ceps.eu   
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